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Abstract: This paper discusses travel blogs as informative textual genres that 

convey to the reader a range of attitudes, feelings, impressions, and actions of 

the author in the author's own words. The analysis of travel blogs as a text genre 

offers insight into the schema and structure of texts that reproduce tourist 

experiences by reconstructing their stories for their readers. The study presents 

a brief text linguistic analysis of 10 travel blogs classified into the text type 

Assertive, sub-type Informative. As an introduction to the schema and structure 

of travel blogs, a very brief analysis is conducted at the communicative-

pragmatic and thematic levels. The main aim of this research is to identify and 

investigate the role of metonymy in the textual genre of travel blogs. The analysis 

of the examples is based on the definitions of contemporary cognitive linguistics 

research. 

The examples of metonymy were extracted from the selected corpus of 10 

travel blogs in English about the travel destination Dubrovnik 

(https://alittleadrift.com) and the metonymic situation part -for-part metonymy 

in the action domain- tense for a particular action was analyzed and described by 

the following occurrences: a) Present perfect for a perfective action; b) Present 

simple for a factual state; c) Past simple for a completed action. The results show 

that predicative adjectives in travel blogs perform the function of a predicate or 

relative clause. Metonymy Part-for-part relations in the tense system lead to 

conventionalized use of tenses. The metonymic use of tenses in the travel blog 

text genre is based on conventions, syntagms and lexical units used in tourism 

communication. The role of metonymy in the cases described was to activate the 

aspect of an action represented by predicates, thus enabling a more accurate 

understanding of the actions described in the travel blogs. 

 

Keywords: Text genre travel blog, text type assertive, subtype informative, 

tourist destination, predicative metonymy. 
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1. Introduction 
Communication is a necessity for the survival of the human species and 
the basis for the normal functioning of each individual within society. It 
is the means of realising intentions (emotional and social), business 
objectives, business profits, individual goals and individual forms of daily 
life. In this sense, tourism is a way of living and a way of communicating. 
In modern tourism communication, the phenomenon of blogging has 
become a platform for self-expression and self-expression, social 
interaction and an important source of information. 

A travel blog is an information website published on the World 
Wide Web that provides a platform for consumers to describe their 
attitudes, feelings, impressions, and actions in their own words. The 
analysis of travel blogs as a text genre provides an insight into the 
schema and structure of texts that reproduce tourist experiences by 
reconstructing their stories for their readers. 

The aim of this paper is to conduct a text linguistic analysis of 10 
travel blogs in order to classify this text genre into the text type 
assertives, subtype informatives. As an introduction to the schema and 
structure of travel blogs, a very brief analysis is carried out at the 
communicative-pragmatic and thematic levels. The main aim of this 
paper is to identify and investigate the role of predicative metonymy 
(Panther and Thornburg, 1999) in the textual genre of travel blogs. 
Predicative metonymies mostly represent relations in events and occur 
as an interaction of relations and participants. The analysis of the 
examples is based on the definition of metonymy proposed by 
Barcelona (2003). The source of metonymy activates the target 
meaning, which is highlighted in the communicative situation using 
travel blogs. 

The textual analysis is conducted on the selected corpus of 10 travel 
blogs with presentations about the Croatian destination Dubrovnik from 
the website A Little Adrift, set up by Shannon O'Donnell 
(https://alittleadrift.com). The qualitative analysis of these travel blogs 
focuses on the linguistic devices and communicative strategies used to 
promote Dubrovnik. The discovered examples of metonymy were 
extracted and classified into three groups representing metonymic 
situations: 1. predicative adjective for a verbal construction, 2. tense for 
a specific action, and 3. an action for another action (representing the 
whole-part relationship in the action domain). Since each of these 
metonymic situations is specific and comprehensive in terms of theory 
and corpus analysis, it was decided to present only one perspective of 
the metonymic situation, namely the group tense for a particular action 
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as a variant of the conceptual metonymy part for part in the action 
domain. 

The text linguistic analysis will provide data on the role and 
meaning of metonymy in the selected texts of the blogs, which is of 
great importance for mood perception in order to provide potential 
tourists with the information they need and expect when choosing a 
suitable holiday destination. 

 
2. Blog as communicational phenomenon 
In this age of new technologies, the electronic medium of global 

communication on the World Wide Web has become an important place 
where consumers can make their voices heard. Businesses also have the 
opportunity to respond to their satisfied or dissatisfied customers, and 
the latter can provide additional feedback on how their complaints have 
been handled (Bosnar-Valković and Jurin 38). 

A blog as a text genre is always dynamic, unlike a website which is 
static. Posts on blogs are always displayed in reverse chronological order 
- the most recent posts are at the top. Different blogs publish different 
types of posts and rely on the power of the written word. Blogs express 
specific intentions and present opinions from customers and 
consumers, but sometimes they also function as news stories with eye-
catching headlines that grab attention. One of the main characteristics 
of a blog is its relevance. A blog is based on a personal touch - and this 
is still their defining characteristic today (Bosnar-Valković and Jurin 38). 
Blogs generally encourage debate - the ability to provoke a reaction and 
encourage interaction is highly valued by all readers of blogs. A blog is a 
text genre that encourages communication through open debate. Very 
often, specific products or services are advertised, while at the same 
time a dialogue is opened that hopefully convinces readers to buy what 
the advertiser or blog author is selling. Sometimes a blog is not about 
sales or advertising at all, it's just about spreading information. Blogs 
and blogging disseminate knowledge, offer solutions or simply 
entertain, because they are a smart way to reach and communicate with 
the world, with consumers or customers, readers or tourists. 

 
2.1. Travel blog as text genre  
In text linguistic theory, every text exists in the form of a text genre. 

Text genres are constructed as linguistic manifestations of textual units 
linked by cognitive schemas and used to achieve specific interactive 
goals (Jurin and Krišković 23). A travel blog is a specific text genre used 
in tourism communication and marketing to provide tourists with 
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information, advice, explanations, orientations and instructions about 
tourist destinations. 

Travel blogs mainly belong to the assertive text type, subtype 
informative texts with the main text function of transmitting and sharing 
information about the destination with the prospective tourist. Some 
travel blogs (depending on the text function) not only provide 
information about the destination, but also explain some processes 
during the journey or stay at the destination, and therefore can be 
classified as texts of the explicative and orientative subtype. The text 
genre of travel blogs can also have the function of giving suggestions, 
hints and instructions about different areas of a travel destination, and 
therefore we classify their function as texts of the text type directive 
texts, subtype instructive texts. The analysis of travel blogs as a specific 
text genre used in tourism communication and belonging to the 
assertive text type shows a high degree of informativeness, i.e. the 
amount of information they can convey. This means that the main 
function of assertive text in all text segments is to provide enough data 
about internal and external information as well as the tourist's 
emotional attitude towards the destination. From the linguistic point of 
view, the aim of using the travel blog text genre is to store or present as 
much information and data encoded in personal experiences. These 
texts are characterized by a significant reduction of specialized linguistic 
devices from the field of tourism (e.g. specialized terminology, reduced 
content), therefore the use of metaphors, figurative and literal as well 
as colloquial expressions is quite frequent. Considering the coherence 
that these texts require, both the text producer (the tourist who wrote 
the blog) and the text recipient (the tourist who reads the blog) should 
have a common general and technical knowledge in order to understand 
reduced content (either metaphorical or colloquial). The reasons for 
classifying a travel blog as assertive text type, subtypes informative, 
explicative and orientative texts (in some text examples also directive 
text type, subtype instructive texts) are as follows (Hoffmann 538): 1. 
The first communicator is the text producer (the tourist who wrote the 
blog) who has given basic information about the travel destination 
through the announced text on the Internet or has already enticed the 
text recipient through directive and instructive statements. Thus, both 
the text creator and the text recipient have access to basic information 
about the destination. Then, the recipient confirms his interest by 
reading the travel blog and very often liking, commenting and sharing it 
on the social networks, 2. The main purpose of communication through 
a travel blog is to establish a binding relationship of the text recipient 
with the text producer and vice versa (comments, likes, shares); it is 
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expected that the instructions, suggestions and explanations contained 
in the travel blog will be fulfilled, 3. The basic communication process of 
travel blog is the information, instruction and commitment, 4. The 
communication situation with travel blog is to establish the arrival and 
consumption of the destination and give feedback to recommend it for 
future tourists and future consumption of travel blog, and 5. The 
communication situation is to get the most important information about 
the destination. Travel blogs are very important for the communication 
between the destination and a future tourist, as well as for the 
operational activities of the whole tourism concept, as they regulate the 
future activities in tourism by providing information about the past, 
present and future state of affairs in the destination (Bosnar-Valković 
and Jurin 41). 

 
3. About metonymy 
Metonymy has been defined in language theory as a figure of 

speech and has been studied mainly in the context of literature and 
rhetoric (Nerlich, Clarke and Todd, 1999; Koch, 1999). It is a lexical 
phenomenon involving the substitution of one linguistic expression for 
another that is linked to it by a relationship of contiguity. Metonymy in 
the traditional sense is expressions used for reference purposes. For 
cognitive linguists, however, metonymy is much more than a 
relationship between words. It is a cognitive process that plays an 
important role in human thought and language (Jurin and Krišković 76). 
The basis for understanding metonymic concepts is our knowledge and 
experience, both physical and mental (Lakoff and Johnson, 1980; Lakoff, 
1987; Langacker, 1999). 

There are several definitions and typologies of metonymy in the 
literature of cognitive linguistics, but the definitions have evolved over 
the decades as studies of metonymy have increased. Metonymy has 
been considered a proxy relationship at the level of reference (Lakoff 
and Johnson, 1980; Lakoff and Turner 100), i.e., it refers to a substitution 
relationship in which one entity stands for or provides mental access to 
another entity (Radden and Koevecses, 1999). Langacker (1999) explains 
metonymy as a reference point phenomenon. Radden and Koevecses 
(1999) also provide a comprehensive typology of conceptual 
metonymies in which they elaborate on the relationships between 
conceptual domains (Langacker 147; Taylor 84) that lead to metonymic 
mappings. Traditional cognitive accounts of metonymy are based on the 
two-domain approach to metaphor and metonymy, or the conceptual 
theory of metaphor and metonymy. According to this theory, 
metonymic assignments occur within a conceptual domain (Lakoff and 
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Turner 103; Lakoff, 1987) or within a domain matrix (Langacker, 1987). 
One interpretation of this principle is that metonymic mapping leads to 
domain shifting within a domain matrix. A domain that is secondary in 
literal meaning becomes primary in a metonymic sentence (Croft 179) 
and this conceptual effect is called domain highlighting (Cruse 53). 

Defining the boundaries between domains remains a problem in 
cognitive linguistics, since the conceptual material belonging to a 
domain may vary from person to person. The function of a domain is a 
criterion for distinguishing between conceptual domains. Applied to 
metonymy, this means that in metonymic mapping, the source domain 
and the target domain are in the same functional domain. Conceptual 
mapping can be used as a projection of knowledge in the sense that the 
source domain is connected to the target domain by imposing a 
perspective on it. Thus, it is a light analysis as there is no clear 
relationship between the source and the target. The main characteristic 
of metonymy is that a source activates the target domain only from a 
certain perspective (Barcelona 83). This thesis can be explained by the 
following example: 

Dubrovnik's peek in high season is melting under tourists.  
This is a realization of the conceptual metonymy condition for a 

person or entity affected by the condition. The source domain is a 
condition of the city of Dubrovnik, and it is mapped onto the target 
domain - a city that is under too much infrastructural pressure due to 
the large number of tourists. Metonymy is possible here because source 
and target are connected by a pragmatic function, namely context, i.e. 
the high season environment. The meanings of the source remain active 
to some extent, so that both the source and the destination are 
conceptually present when metonymy is used (Panther and Thornburg 
334). 

 
3.1. Referential function of metonymy 
The referential function of metonymy was originally part of its 

description. Lakoff (ch5) notes that metonymy is not necessarily used 
for reference, but also for judgement . Croft (179) posits the referential 
function of metonymy as a necessary and sufficient condition for 
metonymicity, but metonymy is not limited to the act of reference 
(Taylor 325). Moreover, the referential quality of metonymy should not 
be considered as part of its definition, since there are cases of referential 
use of metaphors (Mendoza and Diez 494). Metonymy need not have a 
referential function, but in some cases it has a predicative function, 
although metonymies are more suitable for referential than for 
predicative use. Predicative use of metonymy is possible only when the 
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metonymic relation allows the transfer of a salient feature of the source 
to the target (Mendoza 114). This often happens in cases where the 
source is obviously a subdomain of the target (part for whole), since only 
a subdomain can reflect a relevant feature - which becomes the focus - 
of the domain to which it belongs, but not vice versa (Jurin and Krišković, 
2017). Notwithstanding the different arguments on the definition and 
typology of metonymy, research in cognitive linguistics has shown that 
metonymy occurs at all linguistic levels, including syntax and discourse 
(e.g. Goossens, 1999; Waltereit, 1999; Brdar, 2000, 2007; Panther & 
Thornburg, 2000; Brdar et al., 2001). 

 
3.2. Predicative metonymy in tourism communication  
This research was conducted after analysing metonymic 

phenomena that have a predicative function (Panther and Thornburg 
335), taking into account some of their occurrences in the textual genre 
of travel blogs. Communication in tourism through impressions and 
representations of tourists involves exploring a limited part of reality 
and making referential statements about the destination. The content 
of a travel blog does not focus on a person, but on the destination, the 
experience, the emotion or the impression of the impulse, and therefore 
the figurative use of language is explicit or implicit. A travel blog is a text 
genre used for self-promotion (Bosangit, 2012) and is always 
dynamically displayed in a reverse chronological order - the most recent 
posts are at the top. Depending on the author's intent, a travel blog is 
typically an opinion piece, a guide, or a news article. The language of 
travel blogs serves the purpose of tourism communication through the 
use of specific tourism lexis, especially the presentation of destination 
features (e.g., attractions, expected services, etc.). However, this 
language is only a "back-up" for the language used for the actual 
purpose of travel blogs, namely the personal impression and emotions 
about the destination, its sights, service quality, etc., which are part of 
the general language use. Therefore, the cognitive processes that 
determine the production and understanding of language are also 
present in travel blogs. Metaphor and metonymy occur in this text 
genre. Moreover, they form the basis for understanding the processes 
of travel, leisure, emotional charging and conceptualization of facts 
about tourist destinations. 

As mentioned earlier, predicative metonymies mostly represent 
relations in events and occur as an interaction of relations and 
participants. The examples for this study were extracted from the 
selected corpus of 10 travel blogs in English with representative 
presentations about the Croatian destination Dubrovnik from the 
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website A Little Adrift (https://alittleadrift.com) and classified into three 
groups: 1. part-for-whole metonymy in the action domain: predicative 
adjectives for verbal constructions, 2. Part-for-part metonymy in the 
action domain - tense for a particular action: a) Present perfect for a 
perfective action; b) Present simple for a factual state; c) Past simple for 
a completed action; 3. Whole-for-part metonymy in the action domain: 
one action for another action.  
The interpretation of the cases is based on Barcelona's (2003) schematic 
definition of metonymy, but for this study only the metonymic situation 
is 2. Part for part metonymy in the action domain - tense for a specific 
action as: a) Present perfect for a perfective action; b) Present simple 
for a factual state; c) Past simple for a completed action. The context of 
the language of travel blogs becomes the pragmatic function linking the 
source and target meanings. 

 
4. Corpus analysis: Metonymy tense for a specific action 
After analysing 10 texts of the travel blog text genre, we found 25 

examples of metonymy. The metonymic situation that caught our 
attention is one tense for a specific action which is a variant of the 
conceptual metonymy part for part in the action domain, meaning that 
actions and time are closely related in our conceptual structures, since 
actions are performed in time. 

 
4.1. Present perfect for a perfective action 
Travel blogs report consumption, experiences, feelings, and events 

that occurred at a specific time in the past, i.e., the date or year or any 
time continuum of the content of a travel blog is usually not mentioned, 
but by providing some context, it is obvious that the experience 
occurred in the past. Consequently, one would expect the Simple Past 
Tense and Past Perfect Tense to be common tenses denoting past, 
completed actions. However, in English-language travel blogs, a 
distribution of tenses can be observed that is not based on temporal 
aspects but on other factors such as relevance to the present or state of 
affairs. The experiences, feelings and events quoted in the travel blog 
are rendered in the present simple tense or present perfect tense. The 
present simple is used to describe present impressions, feelings, and 
opinions that are considered relevant to the representation of the travel 
destination, while the present perfect denotes a perfective aspect of the 
actions and events during the time in which the experiences about the 
travel destination occurred. The mapping is between a conceptual 
domain of the tense (perfect) as a source domain and a target domain 
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of a perfective action in the common functional domain of the action as 
a part for part relation. 

The category and aspect of tense are one of the unresolved 
controversies in linguistics, as is the value of the English Present Perfect 
through its functions and meanings. The Present Perfect has been 
studied as a tense, as an aspect, or as a combination of both, but a 
definition covering all situations has not been proposed yet (Jurin and 
Krišković, 2017). In general, we can distinguish four meanings of the 
present perfect: Perfect of result, Perfect of experience, Perfect of 
continuing situation, Perfect of recent past. The perfect of result omits 
adverbs of time because of its characteristic features. The action is not 
continued now, but its result is present (Žic Fuchs, 2009). According to 
this classification, the present perfect used in travel blogs has the 
meaning of perfect of experience. Here are some examples of the use of 
the present perfect when reflecting the nature of the experience and 
the opinion or feelings of the destination consumed:  

(1) Some investigations of the area have shown low prices of boat 
excursions but those excursion programmes have been of inconsistent 
quality depending on the boat size and name of the boat owner.  

(2) It has been demonstrated previously that Dubrovnik is a cruise 
ship port and that can cause crowded restaurants, bars and streets 
during docking times of cruisers. 

 
4.2. Present simple for a factual state 
When analysing the linguistic-stylistic level of the text genre travel 

blog, it is noticeable that the present tense denotes the factual state of 
the travel destination, when the facts and assertions from previous 
experiences and advice are presented in other text sources (travel 
guides, brochures, etc.) or frequently recommended by the author of 
the travel blog:  

(3) Sometimes I prefer to have a guidebook for day trips and long 
drives. The guides, like the Lonely Planet or Rick Steves, offer a 
description of the highlights among the tiny towns you could visit. 

(4) My recommendation is to stop by the Korta Katarina Winery in 
Orebić if you are a wine lover.  

The metonymy in motivating certain operations in the system of 
tense-aspect mood of English verbs shows consistency in metonymic 
assignments and the use of Present Simple Tense for a repeated and 
timeless action means that the situation is embedded in reality or 
possibility and includes metonymy state for a possible activity (Brdar 
44). 
 



268 FOLIA LINGUISTICA ET LITTERARIA: 

 
4.3. Past simple for a finished action 
The Simple Past Tense is used to represent the design of tourist 

services, behaviours, and products, as well as the results of the blog 
author's current emotional state and customer satisfaction. Using the 
simple past tense only means that the destination and all of its services 
and products have been consumed and have produced the results 
(information, data) presented. Thus, the use of the simple past tense 
refers to a temporary, finished action. Metonymic motivation is thus 
based on the past tense for a finished action for the actual results. 

The Present Perfect Tense or the Present Simple are not used for 
this purpose, in the sense of a fact recognized by the community of 
tourists, although the travel blog was accepted and published on the 
website www.alittleadrift.com. In (5,6,7), for example, the Simple Past 
Tense is used to represent the current state of the services and products 
offered by the tourist destination:  

(5) I backpacked through here with two female friends and we all 
agree it was one of the prettiest places we visited.  

(6) Added to that is a hotspot of music culture, with festivals 
throughout the year and across many musical styles. Which has created 
a bit of a year-round party scene too (many backpackers I met in the 
region raved about the party scene). 

(7) I launched A little Adrift as a way to share my journey. 
Blogging as a process is fragmented and certain stages are 

presented in the past tense. In contrast to the use of the present perfect, 
which reflects the results and impressions of the destination's 
experience as a whole and especially in comparison to other 
destinations, the simple past is used to represent the current state of 
the destination's services and products. The process of visiting, 
presenting and understanding a destination is considered complete. In 
(8,9), the Simple Past Tense is used to represent the current state of the 
destination's services and products  

(8) Croatia's tourism surge over the past decade created a bit of a 
land rush. 

(9) …That said, here is a starting point for day trips into the nearby 
beaches, countries, and the best coastal drives around Dubrovnik.  

The use of tenses in travel blogs is conventionalized. In this 
research, it is proposed that the metonymic use of tenses in the textual 
genre of travel blogs in English is based on conventions, syntagms and 
lexical units used in tourist communication, implying that published and 
quoted personal opinions and impressions of a destination have the 
value of confirmed facts. The author's actual experience is in the past 
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simple tense as a completed action with no additional meaning in terms 
of the significance of the study of the tourist destination. 

 
5. Conclusions 
The travel blog text genre is used in the communication process of 

tourism advertising and consumption. Travel blogs are promotional 
texts whose goal is to spread the word and attract tourists or open a 
dialogue that convinces future tourists to visit destinations and consume 
products and services related to that destination. Whether a travel blog 
imparts knowledge, offers solutions, or simply entertains, blogging in 
tourism communications is a great way to reach and communicate with 
the world. Travel blogs, as a specific text genre used in tourism 
communication and belonging to the assertive text type, have a high 
degree of informativeness. This means that the main function of a travel 
blog is to provide sufficient data about internal and external processes 
of a destination as well as about the emotional attitude of tourists 
towards the tourist destination. 

Metonymy is a fairly common occurrence in the travel blog text 
genre. In this study, some predicates and verbs that have been used 
metonymically in travel blogs have been presented. It is shown that 
predicative adjectives in travel blogs can assume the function of a 
predicate or a relative clause. The role of this metonymy was to activate 
the salient part of the predicate and contribute to a concise expression. 
The metonymy- part-for-part relationships in the tense system led to a 
conventionalized use of tenses in travel blogs. The analysis of travel 
blogs shows that the present simple tense denotes the factual state of 
the travel destination when the facts and assertions from previous 
experiences and advice are presented in other text sources or 
recommended by the author of the travel blog. The use of present 
simple tense for a repeated and timeless action means that the situation 
is embedded in reality or possibility. Past simple tense is used to 
represent the design of tourism services, behavioural and product 
consumption methods, and results of the author's current emotional 
state and customer satisfaction. Past simple tense is also used for 
presenting the current state of services and products offered by the 
destination. The process of visiting, presenting and understanding a 
destination is understood to be complete. The metonymic use of tenses 
in the text genre travel blog in English is based on conventions, syntagms 
and lexical units used in tourism communication, which implies that 
published and quoted personal opinions and impressions of a 
destination have the value of confirmed facts. The author's experience 
is in the past tense as a completed action with no additional meaning in 
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relation to the significance of the study of the destination. The role of 
metonymy in the cases described was to activate the aspect of an action 
that stood out in a predicate and thus enabled a more accurate 
understanding of an action. 
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À L'ENVERS D'UN BLOG DE VOYAGE : LE RÔLE DE LA MÉTONYMIE À TRAVERS 

DE  L'ASPECT PARTIE-POUR-PARTIE DANS LE GENRE DU TEXTE BLOG DE 
VOYAGE 

 
Cette étude traite des blogs de voyage en tant que genres de textes informatifs 
qui permettent au lecteur de mieux comprendre le choix de voyage, les 
sentiments et les impressions de l'auteur ainsi que son comportement pendant 
ce voyage a travers ses propres mots. L'analyse des blogs de voyage en tant que 
genre de texte présente un aperçu du schéma et de la structure des textes qui 
reflètent les expériences touristiques à travers la reconstruction de leurs 
histoires à leurs lecteurs. La recherche montre une brève analyse linguistique 
de texte de 10 blogs de voyage qui ont été insérés dans les types de texte 
assertifs, informatifs et de sous-type.  

En guise d'introduction au schéma et à la structure des blogs de voyage, 
une très brève analyse est menée au niveau communication pragmatique et 
thématique. L'objectif principal de cette recherche est de détecter et d'étudier 
le rôle de la métonymie dans les blogs de voyage de genre texte. L'analyse des 
exemples est basée sur les définitions de la recherche contemporaine en 
linguistique cognitive. Les exemples de métonymie ont été extraits puis 
sélectionné de 10 blogs de voyage en anglais sur la destination touristique 
Dubrovnik (https://alittleadrift.com) et classés en trois groupes, mais 
uniquement la situation métonymique Partie- pour-partie dans le domaine de 
l'action- Temps pour une action spécifique à travers les temps suivants: a) le 
passé composé pour une action au passé; b) le présent simple pour un état 
factuel; c) Le passé simple pour une action terminée a été analysé et décrit.  

Les résultats montrent que les adjectifs expressifs dans les blogs de 
voyage remplissent une fonction d’expression ou de clause relative à quelque 
chose. La métonymie partie-pour-partie dans le système des temps résultent 
en une utilisation conventionnelle des temps. L'utilisation métonymique des 
temps dans les blogs de voyage de genre textuel est basée sur les conventions, 
les syntagmes et les unités lexicales utilisées dans la communication 
touristique. Le rôle de la métonymie dans les cas décrits était d'activer l'aspect 
d'une action qui était présentée à travers des expressions et permet ainsi une 
compréhension plus précise des actions décrites dans les blogs de voyage.  

 
Mots clés: Blog de voyage de genre texte, type de texte assertif, sous-type 
informatif, destination touristique, métonymie expressive. 
  


